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[December 2013 MEJ]  
From the Academic Editor  
by Patrick K. Freer, Georgia State University, Atlanta 
 
 
Music Educators Journal in 1964: The Fiftieth Volume 
 
 This issue of Music Educators Journal is the second in the centennial volume.  
We are marking this milestone in a manner nearly identical to the commemoration of the 
fiftieth volume in 1963-64.  As then, each issue of the 100th volume contains an article or 
two related to the history of MEJ.  Most important, though, is the symbolism in what we 
are not doing now, and what was not done fifty years ago: you will not find an entire 
issue devoted to historical facts and figures about the journal.  Instead, the practical work 
of teaching music remains the focus through the journal’s many articles, columns, and 
supporting features.  The historical and celebratory content reflects, appropriately, one 
facet of the complex work music educators do daily, as they did in the decades from 1914 
to 1964 and during the five decades since.  The content of MEJ is designed to promote 
the development of music education (what could be), include reports from the field (what 
is), and provide application of lessons from our past (what was).  We accordingly strive 
to intertwine all three perspectives within the pages of this issue and volume.  As then-
MENC president Alex H. Zimmerman wrote to open the fiftieth volume celebration, the 
mission of MEJ has always been “simply to advance the cause of music education” 
(September-October 1964, Vol. 50, No. 1, p. 41). 
 Some comparisons between the 1963-64 and 2013-14 volumes are quite 
interesting.  The earlier volume included six issues, and the present will include four.  
Where MEJ was the only journal received by all Association members in 1963, current 
NAfME members receive both MEJ and Teaching Music.  The circulation in 1964 was 
57,500 copies, and the current circulation is just over 66,000 printed copies plus the 
electronic versions now available to viewers across the globe. The cover images for the 
issues of both volumes are minimalist in design and without political comment (the first 
color photo appeared in volume 39, on the cover of the January 1953 issue). The 1963-64 
covers did not include much text, while the current covers announce all major articles in 
each issue. There was no commemorative cover during the fiftieth anniversary 
celebration; there will be one in June 2014. The February-March 1964 issue contained 
188 pages, while the September 2013 issue contained exactly one hundred fewer pages.  
(ELLA – PLEASE CHECK THE 2013 NUMBER) 
 In the February-March 2014 issue (Vol. 50, No. 4), an introduction to reprints of 
important past articles included the following sentence: “In reading early issues of the 
magazine one is struck by the similarities—or, more correctly, parallels—of issues that 
existed for music educators in the teens of this century with those that confront music 
educators today” (p. 45).  This introduced reprinted articles from the founding editor of 
the journal, Peter Dykema (1917) and Charles Farnsworth (1919).  Both pieces were 
titled “The Importance of School Music” and spoke to the philosophical and practical 
struggles of the emerging music education profession.  We are similarly reprinting 
important articles in each issue of the hundredth volume.  In this issue, drawing from the 
second quarter-century of our history, we reprint Leon Mones’ 1958 piece, “Music and 
Education in Our American Democracy.”  Mark Fonder, a former MEJ Editor, selected 
the article as one of the most important in the period from 1939-1964. 
 The September 2013 “From the Academic Editor” noted the importance of the 
burgeoning music industry during the early years of MEJ’s existence.  The relationship 
between advertising dollars and academic/musical concerns has remained a topic of 
discussion through the first hundred years.  In the January 1964 issue (Vol. 50, No. 3), 
former MENC Executive Secretary and MEJ managing editor Clifford Buttleman wrote a 
detailed history of the financial and organizational development of the journal.  In April-
May 1964 (Vol. 50, No. 5), chairman of the Editorial Board and future MENC president 
Wiley L. Housewright wrote that the journal content had grown more “substantive” in 
recent years, referencing both professional content and the “tangible support of the music 
industry” (pp. 40-41).  A fuller account of the growth in advertising served as the 
capstone article in the fiftieth anniversary commemoration.  Titled “The Journal and 
Music Industry: A Fifty-Year History of Cooperation, ” the June-July 1964 article (Vol. 
50, No. 6, pp. 46-52) provided an historical overview of the content, imagery, and 
financial support provided by advertisers.  Among the fascinating details: 
• The Summy-Birchard Company advertised on the back cover of every issue 
during the first 50 years. 
• Advertising content has reflected changes in society, notably during the period of 
World War I. 
• The first college to advertise in the journal was the Northwestern University 
School of Music in 1919. 
 Finally, Journal content has consistently explored the appropriate use of 
developing technologies in music classrooms.  The June-July 1964 retrospective of 
advertising included the image and text shown in Figure 1. The pairing encapsulates the 
relevance of MEJ’s past for its present and future. One cannot help but wonder about the 
instructions given to the artist in 1921, the technologies used by the caption-writer in 
1964, our current utilization of technology, and MEJ’s consistent, forward-oriented 
commitment to “simply advance the cause of music education.” 
 
 
Figure 1 
Source, including text: Music Educators Journal, 50(6), 46.  June-July, 1964. 
 
 
Erratum 
 There were two errors in the first sentence of the September 2013 introduction to 
the article reprint by Lilla Belle Pitts.  The sentence on page 57 should have read: “Our 
journal began in 1914 as Music Supervisors’ Bulletin, then shifted a year later to Music 
Supervisor’s Journal, and finally became Music Educators Journal in 1934.”  We 
apologize for the errors.  The parallel information in that issue’s “From the Academic 
Editor” column (pp. 21-22) was correct as printed.  
THE JOURNAL and MUSIC INDUSTRY 
A Fifty-Year History of Cooperation 
HAT the ad- 
vertisers of the 
Music Educa- 
tors Journal 
have played and continue to play a star role in the 
success story of 
the Music Educators Journal is 
discernible to the reader of any 
issue of the magazine. That the 
Journal would not even be pos- sible without the partnership of its 
advertisers was as true fifty years 
ago as it is today. Literally and 
figuratively when the Music Su- 
pervisors' Journal was in its infant 
stage fifty years ago, it was ushered onto the platform of success 
through the loyal support of a small 
group of advertisers. Some of these advertisers of yesteryear continue to occupy space on the Journal 
pages, and it is to these specifically -and to all the advertisers through 
the years generally-that the Jour- nal acknowledges its sincere grati- 
tude and deep appreciation. The partnership of the Journal and its advertisers is by no means 
merely a business arrangement from which both parties profit 
financially and exclusively of one 
another. The relationship is an 
interdependent one involving the 
profession of music education and the economy of the music industry. 
Through the advertisements and 
promotions of the music industry 
the music education profession is 
apprised of new and improved music teaching materials, services, 
and facilities; and through the 
Journal the music industry reaches those it serves-the users of the 
goods and services. Hand in hand, the industry and the profession 
have helped develop one another; 
the growth of one has meant the 
success of the other. Indeed, each 
would have a far more limited ex- 
istence without the other. 
Indispensable to the industry and the music education profession 
is the Music Industry Council, 
an organization representing the 
music industry as a whole. An aux- 
iliary of the Music Educators Na- tional Conference, the Council has 
consistently served as the liaison between the music industry and 
the profession, dedicating itself to the betterment of the industry and, 
consequently, of the profession. The Music Industry Council 
maintains a further association with 
the Music Educators National Con- 
ference through the cooperatively 
planned exhibits sponsored by the MIC at MENC biennial conven- 
tions and, on alternate years, 
MENC division meetings. Espe- 
cially commendable was the MIC's recent Philadelphia convention ex- 
hib , hailed by the industry and 
the profession as a long-to-be-re- membered success. 
It is interesting to note that the 
decorative "T" used at the begin- 
ning of this article has been repro- duced from one of the earliest ad- 
vertisements to be placed in the 
Journal-Volume I, March 1915. 
The ad, by the A. S. Barnes Com- 
pany of Chicago, book publishers, was used to introduce new music 
books for children in the kinder- 
garten and primary grades. 
Appearing in the same issue 
of the Journal 
was an ad by 
the Victor Talk- 
ing Machine 
Company of 
Camden, New 
Jersey (now RCA Victor 
Records of New York City), a con- sistent advertiser in the Journal for 
fifty years. The symbol of the Vic- tor Talking Machine Company, 
the dog listening to "His Master's Voice" (reproduced here), is to 
this day a m instay of RCA Victor 
ads and stands as a symbol of integ- 
rity and as a mark of the company's 
long history. 
This drawing from a Columbia Graphophone Company (now Columbia Records) ad in 
January 1921 issue of the Journal, shows how far music industry has come. The "school 
grafonola with pushmobile," is light years away from today's electronic equipment. 
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